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国名／西歴 2007 2006 2005 2004 2003 2002
マレーシア 20.97 17.55 16.43 15.71 １０．５８ 13.29
タイ 14.50 13.82 11.52 8．５０ 6．９０ 10.87
シンガポール 10.30 9．７０ 8．９４ 8．３０ 6．１０ 7．５７
インドネシア 5．５１ 4．８７ 4．８８ 5．３ 4．３０ 5．０３
ベトナム 4．１７ 3． ０ 3．４７ 2．９ 2．４０ 2．６３
フィリピン 3．０９ 2． ０ 2．６２ 2.10 1．５０ １．９３
カンボジア 2．０２ Ｌ７０ 1．４２ ＬｌＯ 0．７０ ０７９
ラオス 1．４０ Ｌ２０ 1.10 0．７ 0．５８ 0．７４
ミャンマー ．２５ 0． ５ 0．６７ 0．６ ０６０ 0．２２
ブルネイ 0．１８ 0． ４ 0．８２ 0.12 0．９４ 0．８９
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Craft Tourism and Regional Development in Vietnam
Vu Nam
This study considers the challenges involved in the relation between traditional handicraft and
tourism in Vietnam, using traditional handicraft values as a tourism resource to attract both
international and domestic tourists to the rural areas. This not only brings the diversification of tourism
services and products but also promotes the local traditional industry and regional revitalization. The
study begins with the discussion of craft tourism and its role in tourism promotion, in bringing the
economic and social benefits to the local communities. The study also overviews the Vietnam tourism
industry, present situation of craft tourism and finally problems related to promotion of craft tourism as
the combination of traditional handicraft and tourism industry. Field research was conducted in
Battrang ceramic village.
